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Over the following pages, we’ll explain [
how to combine and apply these elements [
[MINIIIMDMotommoanmo oot ooo o
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the use of these elements. Therefore, [
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The combination of typography, character [
M OMOomoo 0iiMmmomooimmon

Always use the artwork provided and [
do not redraw or modify it in any way.

We have a number of different versions
O0N0MNOO00OINO000 0 000MmMoomom
variations and differing production

0 0MO00MO00MOMO0MoOnmoon

000MODN DMIMUMmMImMOmoamo 0 iMoo oo m
in two variations for positive reproduction [
on white (light) or cyan backgrounds. It is [
OMOMO0ImI MOnwoooomnoooomootimomaon
navy blue or darker backgrounds.

The secondary version is available in two [
variations, white reversed and 100% black [
[MID 000ODOmMoooomoo

Jo0MooMimMoooooomooom oo
0000 MOOODMOMOImOMOOmmomof moooomon
variations, they are not interchangeable.

OO0 DimMOomMmimbomoomumoom om o mm o o m o
support Pride and Black History Month. We
invite all colleagues to use these logos but we

must revert back to the primary Capita logo at
[MOMUOMOmomoo oomoo
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has been defined to prevent any other
O0MO0MDNIO 00M0IO0 doMOnNomoom mma
OO0 0000

0 MOODooooo
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equal to the height of the ‘C’ of the logotype.

J0MMMMmOo0Iminom Mm oo Mo 0o00nOnmo
space that should always surround the logo.

0 MO0 00 onog
000 mMm 00 Mmommiommoom
in print is 20mm in width.

For digital we recommend a minimum [
size of 130px wide. On very small digital
O00ImoOnoommo oomimmoandooomoimon
followed to allow the logo to be used larger.
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There is an element of flexibility [
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first or the last element you read on a layout.

It aligns to the calibration Bar. There is no
fixed distance that it can sit, provided that [l
MO OO0DImom oo omom o

This page shows some (not all) [0
0000 MM O0mmooo
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These are examples of how not to [
O00MOmmoon

Only approved artworks should be used [I
O00anaoom toooodnoaoommmoo o moo
templates and as shown in this document.

01. 0 0MIONO0O0OUOMOUmMmO oomo

O0In 0MOmooooimomoiimmanmo ooma

03. Always use the correct version [
for your background.

OO0Always use approved files [
and colourways only.

O0MDo not create sub-brand lock ups.
0000 000000 Moo omoooo
0000 0MOODDOmOMOnomomoon

000D 0mM O Mmoo 0 M m o O mom om0 O

0ooa

Ikapha

Ooa

ooa

Oooa

ICapita

Oooa

Oood

ooa

Ood

oo



00000 D00momoon o

ajnjainm

0000000000000 0ON0MO000M0MmO00m
to include descriptors, co-branding [
000MO00MO0 o0ma

To uphold the integrity of our brand we have
O00Moti@mooMm N Mmoo Mmmoomomhoomoon
Capita plc.

J0IMDOO0MODOMO000mD 0o 0 MO MM omd
000@MOMIMNOM 0mMUmMoOnom [ mom o
branding for the following:

-0 000NN Momm mnmoa

-[J Internal teams, business units or Capita
MOOmmon

-[I Internal initiatives
-[l Communications

OODNOmOIDDomobMiimimimimitmImoanood
0M000Moomiinmoon 0000mmoon

ooomn 0 DD o0 om
n0o0om Capts asteorand ony 'Capita

00000 Capita Masterbrand + descriptor ‘ Ibapi {a

00000 s it strong Capit ICapita 0oo0ommo
00000m DBE%E%SDODﬁDeDr with nominal Capita p ay3§c(}?

00000m Standalone with no link to Capita Retalin

000000000 m Capita Masterbrand + partnership brand Ibapi {a ‘ s GOV.UK
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Partnerships lock-ups can require
000100000 O 0 0 O 00 0m O 0 0 0
MO0000 OO0 0OmO o000
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relationship where neither logo has prominence.

On this page are examples that show how
different styles of partner logos can be applied
and how the ‘C’ of the Capita logo is used [
O0MMmotomm oooomo ooim

Always use approved and supplied [
artwork files.

They should always:[]

1. Find a comfortable ratio between the [
0 0Mmboimimoinim mofommoom
we recommend this relationship being [
no more than 3x the height of the letter [
‘C’ from the Capita logo.[]
(]
Align the logos with the highest or lowest
point of a letter, relevant baseline from [
within multiple lines of text, or the optical
0000 Onom o Moo O dmomnm monn

O If multiple partner logos are required [
then the ‘C’ of the Capita logo is used [
as a measurement for the margin between [
the two.

3. Use the correct version. Comprehensive
MOOMOMMOM MOdOnomoomodmoomimmooo
stacked versions.

O@MWhen using a horizontal logo, match the
cap height with that of the Capita logo.

Oooa

Capita

Tech
Market
View

UK DEPTH GLOBAL TRENDS

Capita

M&S

EST. 1884

Oooa

Capita

Capita

Ooa

#% National Trust

() TV LICENSING
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Capita plc and all of its subsidiaries are
required to display the following information
requires all of your business emails (and your

letterhead and order forms) to include the
following details in legible characters:

-0 Company’s registered name (e.g. XYZ Ltd)
-1 Company registration number;

-1 Company place of registration (e.g. Scotland
or England & Wales); and

-l Company registered office address
THIS IS A LEGAL REQUIREMENT.

It is not enough to provide a link to this
MDD OmUmoo Momo O ommm oo
Regulations provide that any ‘display’ or

00 OIMmoom

To:
Cc:

Subject:

Firstname Secondname
Position, Business Area
Division

07123 456789

'Capita

Capita plc | Registered in England and Wales | Registration no. 02081330
Registered office 65 Gresham St | London | EC2V 7NQ | www.capita.com

Font size and colour references

(pt10, Arial, Bold RGB:2,8,60)
(pt10, Arial, RGB:2,8,60)

(pt8, Arial, RGB:2,8,60)

(pt6.5, Arial, RGB:130,130,130)

00 DOMO0MOMOniMmoomm

To:
Cc:

Subject:

000 mooo
0 D000mMOm Moo

- 'Capita

B®&disability | - |
B8 confident |

COMMITTED

) | Employers’
— For Reducin
B Re-offending

Forum |
g

~ KICKSTART  Charter

#10000
BLACK
INTERNS

m J . ] ]
) ) | | ) Goo% ( ) |
— /Business -

oo

Accreditations should be spaced evenly, using our C from the Capita logo as a
0 00000 00000 MOOMmooomomo Omroo 0mioom 00onofmooiimimoiMoomom oo
O0MO0ONo0 Iomoo0 0000mmoon

OMOMO0MOTm MM oonoooooimomomoon
O0000MOmoiom ooanommmoimihmimimmoomon
read with the naked eye.”

Not all emails will be relevant to your business,
but most companies will find it easier to add
the information to all outgoing emails, including
those messages that forward or reply to a third
party’s email.

000D DMONmMMm domomimo dOnmoommomooa
M0 IMIMMImmoooooomoom



http://capitaconnections.capita.zone/business-support/marketing-support/branding/email-signatures
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On this page are examples that show how the
Working with text should be position with a
business’ logo and how the ‘C’ of the Capita
MOOONmMOIOOMOMmMmMmotoMm dooomo oom

Always use approved and supplied [
artwork files.

They should always:[

1. Align the logos with the highest or lowest
point of a letter, relevant baseline from [
within multiple lines of text, or the optical
O000DMOOOMOMmOMmD 0 MM oI Mmoo o m

O Use the correct version. Comprehensive
MOOMOMOMN MOODO0mMo0mMOoOnoommooo
stacked versions.

3. When using a horizontal logo, match the
cap height with that of the Capita logo.

O Email signatures should only use the Capita
MOOMoomMmotoooooomimoodmm omomoa
0 dO0Mwvritten in text.

Architecture lock-up options

Working with ‘ ’

British Gas

capita

Minimum distance:

Working with d
'Capita British Gas

Working with d
British Gas

PowerPoint presentation front cover

capita

0 OMDmMOoo om
0 oo o0

00o00oooo

Working with d
British Gas

00 DIDmOOmm

O00mmooo
Managing Director, Working with British Gas

Capita
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000N OOmMUmMIMINMO 0000 Woomoom
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and differentiate information within type or
graphics. Currently, while we establish the
brand in the market, use of the secondary
O0MIODmOooummumm moo

Additionally, 70%, 50% tints can be used [
DINOMO0ODOMOMOODOMOIDOMmO 0 MOO Mo m
O000MO0MMDOODoO0MomMmOifOomoi Mmomo 0o

For diagrams and web, the greyscale and blue
tint colours are available for more flexibility.

000 OMmMONOOnomon

O0m 0m

0 000mmo

00 0moo

C: 100 M: 95 Y: 00 K: 50
R:2 G:8B: 60

HEX — # 02083C

NCS: S 7020-R80B
RAL: 5022

O0m 0ma

0000

PMS 311
C:65M:0 Y:15 K:0

R:0 G:255 B:255
HEX — # OOFFFF

NCS: S1050-B10G
RAL: 660-4

O000000MINOmOOnomon

0 Moo

PMS 382

C:31 M:0 Y:98 K:0
R:197 G: 210 B: 1
HEX — # C5D201

NCS: S 0575-G60Y
RAL: Not Available

00mom

00 0mMmooo

C:54 M:67 Y:0 K:0
R:155 G:98 B:195
HEX — # 9B62C3

NCS: S 2050-R60B
RAL: 4005

O0m 0ma

0 00O

C:0 M:0Y:0K:0
R:255 G:255 B:255
HEX — # FFFFFF

NCS: S1050-B10G
RAL: 9016

00 O0m

PMS 7409

C:0 M:36 Y:89 K:0
R:255 G:177 B:29
HEX — # FFB11D

NCS: S 0585-Y20R
RAL: 1037

0 00O0ma

# BDBFD1

Very Light

000mm

PMS 710

C:0 M:80 Y:60 K:0
R: 255 G: 80 B: 81
HEX — # FF5051

NCS: S 0570-Y90R
RAL: 3018

O0mmno

PMS 2003

C:09 M:03 Y:81 K:0
R:243 G:228 B:68
HEX — # F3E444

NCS: S 0560-Y
RAL: 1018

# AF5377 #282D59

0 00mO Dark

O

Oooo

00 0mooo

C:66 M:0 Y:49 K:0
R:16 G:214 B:166
HEX — # 10D6A6

NCS: S 1050-B70G
RAL: 6019



00000 D00momoon o

Apnjiijninn

000000 0OmMO0mMoo0000Mmomom
palettes are used in different ways.

Primary assets such as those listed below
N000MINOMMo0IDOmMmONo000Mm OO0 oo im o

goomoo

Capita homepage
Advertisements
Case studies

« High level service brochures
 Social media posts

« Event stands

« Document front covers.

Secondary assets listed below may make
[ MOMOOmMImoomoooooomm Om oo

* Internal presentation or report pages

* Product level brochures
* Proposal documents.

000 O0MmMO000N000 oomo

Government
Services

At Capita, we simplify the

solutions.

We're a consulting, digital services and software

connections between businesses
and customers, governments and
citizens by delivering innovative
consulting, digital and software

#d

Y e N
The EEPHE | | iy I.-'; i-' 2t __,""'\-\.:I \
Automation Tool | .

business with 40 years' experience of understanding

and solving clients’ problems, driven by the desire to y . "

create better outcomes  for our employees, clients
and customers, suppliers and partners, investors and
society.

Our innovative solutions help to make millions of
people’s lives easier and simpler, while our insight,
experience, deep sector knowledge and cutting-edge.
technologies give our 9,000 clients the time and space
to foous on what they do best

Innovalive, quality public services, powered by
technology, are criical to delvering safer, greener
and healihier communities that support everyone,
including the most vulnerabie. So we create, ransform
and operate services that are thoughtfully designed,
technology enabled and delivered with care, applying
digital transformation to make government more
productive and give citzens a beter experience e anct papment
o customr
Our approach .
We work with our clients in diferent ways, from
traditional partnerships to short-term flexible
arrangements,joint ventures or shared services

Information Supporti
> housing a

+ Workforce management Giving or
Our Consut, Transform, Deliver business model 20 their workioroes efficier
allows us to use our practical sector experience,
common capabilities and digial expertise to turn
policy into practice with innovative solutions; drive
change to deliver better outcomes; and drive
continuous improvement and productiviy to provide a
better citizen experience.

Technology Solutions

We partner with innovative digital companies, so we're.

always developing and expanding our capabilties )

and processes. And our partnerships with leading - s upporting clients with

digital vendors mean we meet our clients’ needs with r

the best technology. Automation Autorr
b s free up

» Presentation
N title

L -
£ o

s "\.'3 LR LY
A i bodd In s AT ' ; || -"':hll;"l
= el T I \
il ek, WA P! el i ___:_.:_.l :II!L
Pl s Of Gl = ,__: .!_
N pACHE, B d ol e L%

(= = i

Mos volupie
ndanturi unt
alitium sit etur
sa dus de qul

s arw -
[ iy vy S—

Capita

And, at the Capita Institute, we're challenging
‘organisations to think and act differently to tackle their
most important problems. We analyse macro trends,

One in four

Ebctis . Mo, ofic lem vidloplas
e B el e hdlam dygesn parem
FACRriam quas il sepbis magnat

LI porean dipras simpos fabinc lemporenes]
Ul sodorcetd MBS A SNt nus,
umLiatem reprovil e, qua ne, Sus aurmeni.

Tsimpa rempedhs ol axplis cebt acid o Jokipecis
Faril & i Bl Cus Qiias ginigham dandameasntam
lugias evel minicium ol wolesis

Wity el 1
g Prame ks Ve

provide practical insights and stimulate original
thinking 10 help them to make better decisions.

O00000000IMO000N000 Ooo

Looking back on the events of 2020,

please rank the following events in
relation to the impact these have

had on your organisation as a whole?

B Disruption of
Moad o Charge fow wa @ supply chain as a
cpEryistare winctusd n . result of lockdown
resdrress 10 COMID
6%
Response to the

Black Lives Matter
movement

During the events of 2020:

Organisation

My organisation has experienced considerable change

Productivity has increased within my organisation

| predict my organisation will experience some further disruption / transformation

My organisation has been quick to adopt new technologies

My organisation collaborated more with other organisations

Industry

My industry as a whole has responded well

Individual
| was impacted negativiely

My working patterns changed

| have changed considerably as an individual

% of respondants who agree 0 10

° =
e &
L —
. -
=
..
..
* -
20 30 40 50 60

70

® Female

80

® Male




00000 D00momoon o

Apnjiijninn

0 0MOmMOoo0000Omomor

00MMOONomioommomono im m
M DOOODIOmoom toodtmbmooom
0000 00motmoomommoamoon

0O D0MINDDNDooo MO0 Mmooo
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colour is used in the same way as our
Capita cyan, the only exception being
[NOIMMOIMOO0mMINOOnimOooomon
O000MO0mMmOoOnoomon

0 000mMmon
0 00MO0mMmooiooome
O0moanom

O0O000MODMmMOoO 0o0m
Lorem ipsum sit amet, [
ex augue gra. ltia con
(00 (I 01 90T O3 CC0 3 ] I
O0mMoood mMoomod ool
MO0 OOomooooo

u.-l ‘
\
e |
¢ 1

000 O0moo
O00M000000MmOmaor
should be reflected in
MOMoomomoon

O 000MOONmooag oom

Lit ut asperor itatibu sapelique vel
000 [0 100 C0 C O O I O Wm0 (0 Cm
ltasperit harum nis dolupta
00mMoododomood MOmon 0moooomo
00 M MO Om M- 00 moOmn O mo
temped mi, sitem. Et doluptatur, siti
MMO00 MIMmOnmoo OmmomOmom
0 OO0 (0O O o 00 I o O m
OIDOMmMOmmmoooiomo omo
0000 OOm oo oMo 000momo
000000 OO0 - O O a0 0o
officiis elliqui dolorum ab invelecum
reici berias ad eture, consent.

[ 0000
Large blocks of colour

[MINOO0ommoomon

0 D0MUMON0Momuommor]

]

oo
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There is a hierarchy to follow when
OOMOODimomionommoon

Intro pieces including document
O000MMmM OO O O OO0 m O m O mom
supported with the cyan and the
white for text and graphics.

0 0000ODODOO0ODOMnim O oo
information further into a document,
White is used as the background

colour, supported by the navy blue
doomooom

OidmoooooommtmOtimmmbmood oo
help structure the document or when
O0MmmOmmo o00Monoomoonmmom
colours. Examples of this would be;
graphs, illustrations and divider
pages, to help categorise and
structure in PowerPoint slides.

No more than 20% of the entire
00000 D000 mMiimImMoooooomo
gomooma

No more than 20% of
MOMOMOmoooo 0om
O000MMO0Mmo
O0o00o00Mmomom

Navy blue 0 O 0 O 0 O
Cyan Navy blue Navy blue Navy blue
0 0o Cyan Cyan Cyan

0000000Mmomam 0000000Mmmomom
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0000000 0000DMOINON0Oman omoo 000MO00MOMONo00amoma (vs. annual targets) 000MO00MOMONo00OnOmO
IO 00O00mO0 MM ODOmoom m \\\H//
0D OmOD 0 a0% N7
Here are some exam \\\\\\\\\\\\\\\\\\HU///////////////// i \\\\\\\\\\\\ //////////
ples of how the overall \\ // \\\ ///
style, and some visual cues from our \\\ /// 70% § é
illustrations, could be applied to diagrams. % /% 50% m = =
§ é ooo o § f:;‘
— — 50% — — —
O00MmootoiimmimionomImommooon = — oo o = —
extensively. Additionally, 75% and 50% tints E D D D g 40% — = e 111 % §
000MOmO00OD OO0 IN000000MImO00000 = = 0% S (1 //// \\§
% |:| D |:| D]:[ﬂ:l |:| § 20% — m ooo ooo m — m p— ] — //////// \\\\\\\\
~ \ e MmN
7 N\ lim |m ‘

M o mm o mm o m e

B % Sales people at 60% target (7/12) M % Commissionable Ol BP Attainment M % Total Ol BP Attainment
B Key01 HEKey02 HKey03 HMKey0O4 M Key05

000 OMMINOO0OONO0NmMOmO moooomo 000 O0MINOO0OINO0MNIMOOO0 mMOooma 000 O0MINOO0OINO0NIMOOO0 mMOoooma
U00MO00MbmOnooom oma D00MOoomibmOonoogm amd 000MOo0MmiMonooomm fm a
80%
NAME 03 Entry 01
I e 5004
N e —
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Colour, weight and point size are used in
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Here are examples showing the main
colourways for text and the calibration bar.
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be referred to when developing variations in
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highlighted in a brighter cyan blue effect.

Increment bars are added according to
specific grid and as part of a graphic style.

A master Photoshop file has been created
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Increment bars are applied to the images when placed
within a layout design. The cyan focused area is regarded as
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image and define a focus area.

O0MOMMIncrement bars

The focus area is separated with increment bars in the
background colour. Two white increment bars are added,
aligned with the grid.

O0MOMmmColour treatment

00000 O00MOOWMoDmMOIMnom timoiimofmioMmomooomo
have a blue monotone effect with a focus area highlighted [
in a brighter cyan blue effect.
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holding device for an image. Three white
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specific grid and as part of a graphic style.
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image and define a focus area.

O MOMMIncremental bars

Three white increment bars are added, aligned with the grid.
Different widths of the calibration bars should be [
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The different widths of the calibration bars should be [ 0 DDIDIMonmmonimmoooiom 000 oononmmbmoooon
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There is a simple process to create the two
styles that make up the image treatment.

A master Photoshop file is available that
includes the correct effects and smart filters.
It is important in the first instance to create
OMnNoooimon ooomooanoomodimooon

A complete image treatment file can be
created in Photoshop. Alternatively, a
composite can be created in InDesign [
or lllustrator.

Master templates available for:
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Cyan - C65 M0 Y15 KO [ Navy blue — C100 M95 Y0 K50 [

Set as a 100% colour overlay Set as a 50% colour overlay R —
e ety &
Gaussian blur 18.0% @ A3 300dpi et
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right thematic effect.l

This page shows some examples of
images that aren’t quite right.

01. Images need a sense of movement
O00MMOMINOmooa

OO@No studio photography*

O03. U IMIIDNOMO0ODNMmOO MO0Moo
towards camera”*

0000 000 d00moid oMM mimoomon
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O0No quirky metaphors

O00There should always [
O0Mmoo Oommo ood

* The only exception to this rule would be profile images.
For example Linkedin, staff profiles, or authorship images.
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Direction such as a capturing a moment, [
not staged, with movement or not be
directly engaging with the photographer [
O00Mmmmomoooo
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applications such as Linkedin,l
staff profiles, or authorship images.

01. 0IDOOMOOMOOMOmooa
(0 Good personal photography
03. 000000IMmmMO0momono
(0 Don’t cover your face

00 No close-ups

(0 No holiday or party pictures
(0 No pet selfies

(0 No face-pulling
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Our approach to video reflects our
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captured in the moment, always with a
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used within video.

01. Calibration bar wipe
O0Linear wipe (horizontal or vertical)
03. Crash zoom

OUmCarousel wipe

[ 1 1 C 3 Y T

To help with accessibility DNIOMO000 0001
00000000 OmMOOONO00n 0odmoomon
on a video platform like Wistia or YouTube
000000 M OO0 O O Moo W odmom
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captions into the video file.

O0mMCalibration wipe with alternative
footage or with block colour

O0MLinear wipe with alternative footage
(horizontal) or with block colour (vertical)
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O0MCrash zoom into footage or through text

O0mMCarousel wipe. Similar to the linear
wipe but the footage rotates around an
off-screen pivot as if on a carousel

oo
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are available as After Effects and Essential
Graphics files.
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The animated Capita outro logo should be
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The animated Capita intro logo should be
used in the following circumstances:

01. Internal comms
U000 00mom
03. U000ODmoog

For all other videos including social posts,
[MOMom 0moimimmooimMmmionomootmooo
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The lower third template must be used for
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‘Capita
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I Insert divider text here
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Name Job title
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01. Imagery with the animation should
conform to the print and web brand
rules and be of the line style where
O00dmmo

OOf the animation is part of a product
demonstration then an infilled
OMO0MIMMMMO0Omomooog

All animation should use the Capita dark
blue as a background where possible,
leaving cyan and white to illustrate
specific points.

Icons should be take from the icon
(M [T

Oood

Social distancing

and modified ways

of working are still

required to manage

the ongoing risk
of Covid-19

R——

0ooa

so they feel recognised and valued
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Click on the thumbnails to view the
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Affordability animation

Affordability
of net zero
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This page shows some examples of videos
that aren’t quite right.

01. Don’t make your own versions of the
intro, outro and lower thirds

OO0 Don’t over use the secondary palette.
OMOOOODMODONOmMOmOODOmoon

03. No quirky metaphors. Our brand
[MO0000MOODOMmOo00 Mmoo oo
0000Omooon

O0MO0MIONOoDmMOoOM Mmoo imomooamoon
o00Mooodnmoooinommonn
governance process (if unsure please
000000000 00O0Oomon ).
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Voiceovers are provided by our key agency
O0IDOMmooMmImti Moo Moo moobom
OMMoomoomo

01. 00IMO0oOMmmMmoimmomim 0mimo
IMO0MOnNOm oomomoomooomm oo
planned for at the script writing stage.

(00 Capita tone of voice should be followed
and Capita’s voiceover style is a
generally an upbeat, corporate stylell

03. Don’t record your own voiceovers as
these will sound unprofessional and
00 OMOI 0mmooootmomoo oo mm
O00ommomonoo
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Captions can either be uploaded as a
seperate SRT file, or burned into the video.
The route you take will depend on what
platform the video will eventually be seen on.

01. For social media, burned in subtitles
are usually the best option, as they will
automatically display with the video
when played.

OO0 If the video is being embedded into a
webpage or as part of a presentation,
[MO0MOommomniimoomoinmoomon = r
and off should be used. This is a o e ’
feature of our video platform, Wistia. 2 '

-

03. Captions should be requested at the | o
O00MOMOMOMMOMMmoooonommoooomo o . ' and | would like to A
MNO0mMOmMOIMOD MO0 0moo00omomooo

will be integrated after final sign-off. . thank all of our people,
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whenever possible.
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Used for Ul and small-format
O00MOONOOODOODoo0MO0moOm o m
O00DMMOOnoM Moo oo

0 OmMOomoooa
For more visible, larger indications [
of navigation such as way-finding.

0 0000000000
Icons are built on a 24 pixel grid with [
a stroke weight of 2 pixels.

Icons use sharp corners with 45 or [
90 degree lines enforcing the linear
aspect of the Capita brand. Each [
line is meaningful with no decorative
elements. Curved or angled lines [
are allowed if they bring clarity U
doonootommomnonoimoon
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vector and PowerPoint formats.
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Ouir illustration style follows our linear brand
Ommao

We use line work to construct scenes of
simplified shapes that bring to life abstract
concepts or ways of working.

O0MIMIImODOImomomotmoim 0MoIomo
highlighted with the cyan from the primary

colour palette and line weight should remain
O000mMmoMomoooooam
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human-centred experience
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human-centred experience for users.

Everything we develop follow set principles that
00 0MIOO0 Mooimmmommomoom oo
Oo0dimioooooofomo 0mmuoooommomm o

0000 ODONMmMOoOnoo

Our guiding principles ensure we are
delivering better, forward-thinking
experiences that work on any device

for anyone, regardless of technical
000 OOMOO0M O MmO M

O01. 0 0000000mOmMO0ONm
O 000MIDIN MOODMOMOfMOMmMoimoommo 0o
better in every way. Think about how you [
O00mMmOoooomomomn 0MO0mofmMmm 0 oo
experience, from the smallest detail, to 0
MO OO M Mo mm O

OJ0MHuman-centredl
Everything shall be created with the end-user [
in mind. How can we address their needs or
O0MONO0 mMOooU 0NOODoOmO0MoIoom oo
effortless and comfortable way.

03. Mobile first responsive webl
Websites should respond to fit on any [
browser size. Using a ‘mobile first’ [0
OooMmooomooomomoimionoomMmmom
OMMmOommm dofnoiimotdmmoooTm m
OO0MOMboioomo Omodnomooon

0000000000 MINO000NOmMOmooo
0 DMOo0Mmomooooommmoiomoo00MImoommmoo
we create can be used by as many people as
possible. We aim to meet W3C AA standards [l
to cater for anyone with disabilities.

0 000000000ma00oa

0 O00noooomboom mom om0 oo i
we are always thinking about how [
[MINMOMmomomnot otmo 00 OO O
are consistently aligned with the
Capita brand.

O0mOO00000
0 DMOOMOONOo0O0mom OO Mm O O M o0
[MOO000 OMmOODOO 00000 00 00 I O
hover states, selected modes and sparingly [
to draw attention.

00O MOmoaon
Layouts should feel clean and embrace [
negative space. Components are rectilinear [
with sharp corners and 90 degree lines.

00O 0MO00M o
O00MMmomboimMmmooimonooimotim om o 0o
OODO0OMMmMImoomoomomoomod 0 00O Om OO
Don’t use purely decorative elements.

00000 001
Interfaces should emit a sense of better. [0
Forward-moving transitions, eye-leading [
layouts, inspiring copy and engaging [
M O000MO0MomMmoOomonomm momoomon
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colours specifically for digital use.

0 MIDIDOO0ON0000Mo00mmMO00MIOD0Mmaonoo
Navy blue to reinforce the brand. The initial
screen of websites and splash screens of
apps should use Navy blue.

We suggest using Navy blue page
backgrounds when content relates back [
to Capita as a company or brand. And use
White page backgrounds when content is
[MIMOMMID MM I Mmomimooo 0mim oo
Cyan to draw attention or show that

000 OMIMOONan o ooommomomoo

OooooiommimiMmoomomooofnmmo
hierarchy in tables, charts and infographics.

jooimiiimimimoti D Imootoo immoomm oo

of webpages - refer to the Colour section for
0 DMmMOmooooo

J00MINONO0mMmoo M MIMmonomommomo
available for more flexibility.

N00MOIDOOnOmOmoMmoom 0mooo o
signalling errors, success and alerts. On a
White background to comply with W3C AA,
O000D0MIMMOOmombmmU Mmoo om oo
and Validation Green for text.

000 OMmOmom

#02083C # FFFFFF # OOFFFF

Navy blue — brand canvas 0 0D M oo om Cyan - focus

0000 00ma 0 MO00000

# FF4549 # 10D6A6 # F3E444 # FOFOFO # DFDFDF # 3B3B3B # 000000

00MmoOmon 00D Ooamon
goo Green

# D93C3D

O0nommoo

0 000D oo

00 Ommo O00Mnoamon

background Yellow Very Dark Black

O0000000mOomom

# C5D201 # 9B62C3 # FFB11D

# FF5051 # F3E444 # 10D6A6

Yellow

O MO0mmo
# BDBFD1 # 4F5377 # 282D59
Very Light 0 0omo Dark
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combinations shown right, so that [

all type is legible and complies with [
W3C AA accessibility guidelines.
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# 02083C # OOFFFF # FFFFFF
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# FFFFFF # O0FFFF # 02083C # 02083C
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Every component has a dark mode version for
use on a navy blue background; and a light
mode version for use on a white background.

Components should be flat with no shadows,
OMOMOMmMINoOooMINommo tiMOnooomoom
the Capita digital colours and are functional
with clean typography, sharp corners and [
OMOmMooooo

Components are created on an 8 pixel grid.
Buttons, search bars and form fields have a
height of 48 pixels with a responsive width.
Check boxes and radio buttons have a [
O0MO0IDODOMmAma

i@l A Vv Qe

Taxt fleld Taxt fiald
Entered Text Entered Text
Entered Text

Search Search

Lorem ipsum dolor
sit amet tempor

Lorem ipsum dolor sil amet, consectatur

adipiscing elit, do eiusmod tempor
incididunt ut labore et dolore magna

Button

Enmtered Text

Error message

Entered Text

Lorem ipsum dolor
sit amet tempor

Larem ipsum dolor sit amet, consectetur
adipiscing elit, do elusmod tempor
incididunt ut labore et dolore magna

Entered Text
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consistency across different platforms [
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Contact the Capita brand team for access [I
to Sketch and Adobe XD asset sheets.l
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Use the digital icon mark for app icons and
social media avatars. It should not be used
when space is available for the full logo.

The digital icon mark should always appear [
MINMO0IMDNOMm MODONO0mMooomoo oo

For favicons use the Capita favicon mark. [
This should not be used anywhere else.
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When communicating, we need to ensure
we are adopting Capita’s tone of voice, as
well as our visual identity.

Posts should be clear, relevant and aligned
to Capita’s values. Images should support
[DOIMNO0MOODN DODODNOomMmooomooo
000MOMO00MMO0MOMMOmoon

0000MINONomooimInoidmiimomoooo
0oo0iimMimimoimooniiom dooodmoomod

0 00000000 0IMON 00000 0mMoomOona
000D M0 NN M oOn000mmo aooooom
MO00MOMIM MmO 00noomo 00moa
000001000 oom

0 OO OO0 OO O 00O O CO0 OO M O
posts, whilst staying true to our brand
identity. The calibration bar is a key feature

in all of our templates, evoking a sense of
0 0000 000

0 DM OONO0mO0 0o MO 0o 0 0moom oo
created on request by contacting Creative
0 0MMOOMONMO00 0000Dmoo O

O00oiom ooo

H Bringing life
B Dack (o town

1 Organic

Our go-to social posts

It's time for us to

recognise sustainability

and decarbonisation as
opportunities instead of threats, |

|

Jankce Woverkey

4 Featured expert

A post promoting thought leadership or an article
written by one of our industry experts.

- | ket

it's time for us
to recognise
sustainability and
decarbonisation as
opportunities instead
of threats

Janice Waveriey
EHiachar lod Erl'ilri;lp' A
Susninabla Desgn ’ ,

2 Quote

A quote from either our ExCo or an industry expert,

no longer than 30 words.

A PowerPoint template is available on the DAM.

Mos volupie
ndanturi unt
alitium =it efur
sa dus de qui

iyt 1 b

‘Caplita

5 Webinar ad

A post promoting a Capita webinar.

W M CRee
T |"=':: L%
; == & i
[ttt o . |
: L
i igas e
....... o =
- s It o et s B . Pk
1 . Ponila o
[
One in four 3
Im L=
Eliziis at. Mam, offic tem volupias My respondents heys v
i5 ad gt aubem hidflam hegiag poram #i11 logs chEngs P
lacanasm quas dis repias magnad il 5 T skt

A quantifiable fact, highlighting a positive
outcome for a client or end user.

The Capita —~ -
A | T

automation | ([FCIXO)

L]
|

tool

A8 wa hook 10 1he Tuture
of wiork, whal imoact
will automation nEve
QN ouUr workplaces

and our jobs?

‘capita

6 lllustrative

When illustration is a key component of a
campaign, the appropriate campaign illustration
will be switched in.
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majority of our social posts reflect this. The
images that we select focus on people in
situations that are reflective of society as it
MO OO0

Selecting images with white space for copy
is ideal. If a gradient overlay needs to be
O00IN0DoOo0M@momoommoo Mmofmooooo
the saturation, colours should still be vibrant
and warm.
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professionals focus
on patlent suppnrt

Helping to simplify
Thﬂ mo rm age
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Tackling Helping to improve
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calibration bar (for guidance on this please
0000 OOO0MWOMWOONO0). The calibration bar
should run the full width of the stand.

Cyan and navy treated images can be used
on navy or white backgrounds. To maintain
our visual identity, a navy background must
make up at least 50% of the stand.

OO0DOmMUMDON 0oO000mMimomooomooomo
should be in white with cyan highlights or in
navy when text is placed on a white
background.
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Full colour images may be used where a

0 DD IOUIDINO0mMO M 0D om0 O dmoo
[DOOIDOID OIDmMOO0OMIm tiMmo Mmoo imo
make up to 50% of the stand.

OO0MDOmMUMDOn 0oootmimomooomoooma
should be in white with cyan highlights or
navy when placed on a white background.
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Event designs need to follow a the brand
O0MUIMNUIODMODmMONM MU0 MU 00mmO 0 o

This page shows some examples of
stands that aren’t quite right.

O1. DMOOMOINMOMOOOmMImOm 0o00mMomm
calibration bar elements. (focus bars,
containers, text elements)

O0At least 50% of the design should be
on a navy background

03. Do not use ‘full bleed’ images

(0IDon’t mix styles of photography and
O0MONmo 0moooooo

U0IDon’t mix brands

U0IDont over-crowd the stand with text.
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Capita branded backgrounds have been
created for virtual events, to help clients
O000MO0MO 0MOooooomimoonmoon
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0000000 000 Materials and finishes

O00000MMOOOI0 0MONmMmoood 000 00O 0MOONMWmOmOomo
surface finishes that best [
MOO0MOO00OO0mmoon

As a rule of thumb, colours from the
O0O0000MDOMINMO0IMDIOmMooom
O00OD0MMO0MOO0MmMotonoo mommom
00000 0MIDO0OD0mM 0MOmmmmo
00000MON MM OmOona

The introduction of vibrant touches can,
however, enhance a space and breathe
O00MOIMIMMOmOomoo 00m omoddooamo
panels can instil a warm and inviting sense
to otherwise cold areas.

Light oak Navy blue vinyl or painted surfaces Navy blue or Cyan textured [ Slatted wooden panelling [
Oo00ommmooom (always position vertically)

MONO00000MONO00000MOmMOmAon

—
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Colours from the secondary palette should
O0MO00MOOOmomimmooooooOnMmomoon
[MOONO 0OmmOO0mmm OMOnmimo aoon
000 00 OMOmmm 0m o
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Light, expressive details help to impose [
the brand into a space without creating a
O00MIMIDOMo o Mo MIommooo

01. Light oak ceiling light feature.

O0ICyan handrail embellishment [
[MMO0oMmonooooo00m o

03. Navy blue reception desk.

O0mr¥Always’ lounge chairs (tan or muted
tones) with vibrant, textured rug underlay.

UOOIWhite ‘Trace’ table.

O0@Content display screens [
with headphones.

O0Light timber flooring to O
0 0MOnoooomommaoo

O0Navy blue carpet to entrance area.
09. Capita artwork with calibration bar detail.
10. Planter box (positioned concentric to rug).

11. Light oak feature wall with [
backlit illuminated logo.

Colours from the secondary palette have
been used sparingly to enhance furnishings,
with navy and light oak the dominant
material finishes.
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0000000 000 Signage and wayfinding
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OO0 OO0 OMMmOoomm 0omoo om
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0 00000000000 O O 000 00 0o O
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01. Slatted light oak feature wall with [
rear illuminated floor-level display.

O0@Graphic denoting all floors of the [
building, using the Focus Bar to [
show the current floor the user is on.

03. Hanging, replaceable, graphic displays.
These can be utilised as a wipe-clean [
surface to display daily messaging, or [
O0MOOOMOON 0Mmom 000000 momoom
of new content and data visualisation.

O0MThe use of suspended, painted, [
O0MOODMNomMmotmOoo0 MMM o0 am
directional signage, while subtly [
O000MIMOMOo0ioino Moomoomom

Colours from the secondary palette have
been used sparingly to enhance furnishings,
with navy and light oak the dominant
material finishes.
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O0MONMOOMOOOIMMmOtoODOOD Mo 00 00m O
soft, tactile materials and communicating the

brand values through screen content, window
OMOmmot Mo Omon 000

Build elements in key visual:
01. Hanging strip lights with light oak finish.

O0Textured acoustic wall panel with [
[MOOM 0O0Mmomomomoon

03. MU0 MmOmm Mmoo 00 fmom
with cyan reveal panel.

OO0 Always’ lounge chairs [
(tan or muted tones)

1.1 1.2

JIRRARANAN | INRARRRUNR

O0Light oak or white table.

O0MSlatted oak feature wall [
with framed artwork.

. 1.3 1.4
DDmS\lg;/tySzlrligucnaéPetwnh white [ ||I| | | i | I | [ | || Ill | | [ | [ ‘

Colours from the secondary palette have been used (1 (1 [ A NI 2 Y Y A 0 A Y T 2 T 9 X
sparingly to enhance furnishings, with navy and light [ a meeting room is occupied or not, with the focus [
oak the dominant material finishes. area illuminated to show that a room is booked [I

(see lower right visual).

Frosted window vinyls combined with a cyan panel 0
display an effective use of the core logo elements, [
OMOmMmMOmHmoiodn o ooodmom oo
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Efforts should be made to vary seating types
O00MO0mMINON Ono00dmO MOooonmon

private to allow colleagues to have a varied
O00MO000mOmooomooon

01. Navy blue kitchen units with brushed
A0 0Mo0nooomoc

O00White-tiled splashback used to [
break up solid navy blue wall.

03. lMMonoootimmimiMmoo odnmamon
using wall murals or displays (hanging
scrolls shown in visual).

O0Light oak and White-coloured hard
seating, with sporadic use of vibrant
O000000mMmmomomo

OO0IWhite pendant lighting with cyan cables.

O0Softer ‘pinch’ seating options [
with poseur tables.

O00¥Hush’ sofas to provide a [
000 MOONOMmo0oOnooo

O0Light oak flooring.
09. Hanging strip lights with light oak finish.

10. Planter box (white or light oak).

Colours from the secondary palette have
been used sparingly to enhance furnishings,
with navy and light oak the dominant
material finishes.
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Client office environments should be in the clients

Capita branding is used for all communal areas.
brand with any Capita branding being digital only.
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including photography,
Mooimooomooimoom oo
found on the Capita Digital
Asset Manager (DAM).

Register using the link

below.

O0000MmMOnomooon moo

O0OMONOMmmmom oO0m00m
Onooomoomomon

brand@capita.com
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